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S2J2 Regional Overview

California’s Central Valley is a global agricultural powerhouse. However, its 
commodity-driven economy fails to produce the number/quality of jobs needed 
for area residents.

● Over 13,650 farming enterprises 
● 350 commodities annually (worth $70B)
● 60% of the nation’s fruits and nuts
● 30% of its vegetables. 
● 45% of the region’s workers struggle to put food on their own tables.
● Children are 68% more likely to live in poverty than in the rest of the 

nation.1

● Unemployment is over twice the national average.2

● The region’s Farms-Food-Future (F3) Initiative, founded in 2019 as a part of 
Fresno DRIVE,

1. U.S. Census Bureau. (2019). Employment status: 2015–2019 American Community Survey 5-Year Estimates (Table S2301).
https://data.census.gov/cedsci/table?q=United%20States&t=Employment%20and%20Labor%20Force%20Status&g=0500000US06019,06031,06039,06047,06107&tid=ACSST5Y2019.S2301

2. U.S. Census Bureau. (2019). Selected economic characteristics: 2015–2019 American Community Survey 5-Year Estimates (Table S1701).
https://data.census.gov/cedsci/table?q=United%20States&t=Official%20Poverty%20Measure&g=0500000US06019,06031,06039,06047,06107&tid=ACSST5Y2019.S1701



Welcome Travellers!
 Economic Impact of Travel in the  Central Valley, 2024

● 8.1% increase in Direct Earnings from 2023 - 2024 
(driven by Arts, Entertainment and Rec increase and 
Visitor Air increase)

● 4.1% increase in direct employment

Source: https://assets.visitcalifornia.com/media/?viewType=grid&mediaId=FEAF6B85-3A6E-47FF-8F3C4DC1AF8CA7E3

$8.4M in Direct spend 85,150 jobs

https://assets.visitcalifornia.com/media/?viewType=grid&mediaId=FEAF6B85-3A6E-47FF-8F3C4DC1AF8CA7E3


What drives those dollars?

● Gateway to national parks → room nights, dining, fuel (Yosemite; Sequoia & Kings 

Canyon). 

● Wine & agritourism → tastings, farm visits, U-pick

● Major expos & fairs → spikes in hotels, restaurants, retail. (World Ag Expo in Tulare drives 

tens of millions in local/regional impact in a few days. )



Branding  the distinct 
food and farm 

culture of the Central 
Valley

Local Food Branding 

Education

Small Farmer 
Education on 
Agritourism 

practices (SAREP)

Agritourism Strategy

Early stage 
consulting on 
developing an 

Agritourism Strategy

Mapping Hot spots

Build on the CA 
Grown and UCANR 

maps to identify 
food and farm 
experiences

RIverlands Restoration

Riverlands 
restoration to 

encourage outdoor 
experiences

Sector Activation Opportunities

https://visitcaliforniagrown.com/california-region/central-valley
https://visitcaliforniagrown.com/california-region/central-valley
https://calagtour.org


Who’s with us!



Appendix



S2J2 Regional Restoration Plan

Initiative Led 
by:



Sequoia Riverlands Trust, Restoration Plan Ideas



S2J2 Regional Plan: Nature Based Solutions


