


 



Table of Contents 
 
Chapter        Pages 
 
Executive Summary       i 
 
1. Outline of Event       1 
2. Banners        2–3 
3. Directional Signage      4–15 
4. Display Materials      16 
5. Exhibit Hall       17-47 
6. Outreach        48–66 

a. Advertising plan      67–76 
b. Advertising, print      77–90 
c. Advertising, radio     91–96 
d. Advertising, television     97–99 
e. Advertising, theater     100–101 
f. Calendar postings, print    102–106 
g. Calendar postings, Web    107–109 
h. Collateral       110–116 
i. Editorial, print      117–129 
j. Editorial, radio      130 
k. E-mail campaigns     131–186 
l. Hard mailings      187–188 
m. In-person presentations    189 
n. Media alerts      190–191 
o. Personal phone calls     192 
p. Spanish-language outreach    193–197 
q. Web, external      198–202 
r. Web, MLTPA      203–229 

7. Registration       230–259 
8. Schedule of Events      260–265 
9. Session Information      266–308 
10. Takeaways       309–337 
11. Volunteers       338 



 




