
IMBA



Introduction

About IMBA 
IM B A ’s  mission is to create, enhance and protect great places to ride mountain 

b i k e s . 

Model Trails Program – ide entersR  C

IMBA’s recognition of large  -scale mountain bike facilities that offer something for every rider. rom backcountry adventures to          F     

shuttle‐served gravity trails, and from expert‐only to family‐friendly, you’ll be able to ride for days

and encounter the best mountain biking has to offer.



Anniston, AL



About Anniston

• o major tourist attractionN     

• evelopment challengesD  

• eclining populationD  

Challenges

ajor sh iftM   - ommunities are noC    

longer chasing businesses, business    

and the people they are looking to       

hire are chasing p lace.   



About Anniston

• .hrs from tlanta1 5   A

• hr from irmingham1   B

• oldwater ountainC  M

• orever ildF  W

• edicated local chapterD   SORBA 

• eed for new ideasN    

Opportunities



Investments



About Anniston

• funding for trailsRTP   

• ocal chapter fundraisingL   

New Investments

• miles of trails25   

• ronzeB - evel ide enter designationL  R  C  

• ncreased interest in visiting nnistonI     A

Initial Results



Impact



Economic Impact

• urrent number of users of the oldwater ountain ike railC       C  M  B  T

• conomic advantages of creating a longer trailE       

• respondents104 

• % ride up to times per year50     80   

• ore than half ride a halfM      -day to a full   -day

• $ average for day trip; $ for overnight30     100  

• % plan to visit oldwater73     C  tnM in the next   12- months24 

Coldwater Mountain Bike Trail Survey

Coldwater Mountain Bike Trail Survey (7/2014)
Southern Off-Road Bicycling Association.



Economic Impact

• ook at sales tax, income tax and lodging tax revenuesL          

• ased on the current range of visitors $. was projected to be the dailyB        43 20       

amount spent biking  

• stimated number of annual bike users will range between , and ,E          15 000  37 000

• ranslates to $, per year to an optimistic $,, per yearT   968  242      2 388 329  

Expanding Coldwater Mountain Trails

Expanding and Enhancing Coldwater Mountain Bike Trail (2014)
Jacksonville State University’s Center for Economic Development and Business Research.



Economic Impact

• ales tax ~ $, annuallyS    100 000 

• ncome taxes ~ $, annuallyI    16 000 

• odging taxes ~ $, annuallyL    30 000 

• *ome sales increased in intoH     2013  2014

• *teady decrease in unemploymentS    

Expanding Coldwater Mountain Trails

Expanding and Enhancing Coldwater Mountain Bike Trail (2014)
Jacksonville State University’s Center for Economic Development and Business Research.

*city-data.com



New Investments



About Anniston

• oble treet barsN  S  

• ew restaurants/brewpubsN  

• $, in trail development600 000   

• $, for trail system200 000  NICA  

New Investments

• early miles at oldwater ountainN  40   C  M

• ike path connections to trailsB     



About Anniston

• uck iver eservoirD  R  R

• heahaC tate arkS  P

• oleman ecreation reaC  R  A

• ak ountainO  M

• onte ano tate arkM  S  S  P

• onte ano and rust reserveM  S  L  T  P

ore opportunities are coming!M    

Thinking Regionally



Thank you!


