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in Mammoth. He fell in love with the 
area and moved here permanently the 
following year. He met his wife Theresa 
during the 2000-2001 season when both 
worked for Connie Black at the Double 
Eagle Resort. The couple has two chil-
dren; Aidan, 5, and Sienna, 2. 

“I’ve always wanted to work for my-
self,” said Brandon. “Be an entrepreneur. 
Prove to myself that I can do it.” And 
given his long experience in the area, 
Brocia feels like he knows what it will 
take to survive the dreaded shoulder 
seasons.

The cheeses and the cured meats hold 
well. “My inventory is almost non-per-
ishable,” he says. “And my overhead is 
low,” he adds, noting that he is the show 
for now - there are no employees.

“I sold four bottles of Rosé yesterday. 
I wouldn’t sell four bottles of Rosé in a 
summer at the Westin. It’s because I had 
the time to talk about the wine, explain 
it ... Mammoth Lakes is a destination 
spot for people from all over the world. 
They want to experience what we have 
in California.”

Sheet: Do people think you’re crazy for 
opening up a new shop in this economy?

Brocia: I feel there’s a niche that needs 
to be filled. People will buy luxury items 
that are accessible. A $50,000 car may 
not be accessible but a nice glass of wine 
paired with the perfect cheese ... that’s a 
luxury moment, and that is [accessible].” 


